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What is Social Media Marketing?

Social media marketing is a new type of online marketing that
allows a variety of companies to engage directly with their
customers as well as prospective customers in ways that are
different from traditional forms of marketing. In many ways, social
media marketing is even replacing traditional forms of marketing.
A good example of this shift is a company like Dell. Dell has
created blogs (Direct2Dell), a social voting site (IdeaStorm) and
even a variety of Twitter accounts to connect directly with their

customers.

Under traditional forms of marketing, there were two primary
methods that were used. They included direct marketing and
brand marketing. Direct marketing focused on generating leads as
well as revenue. Common methods used included seminars, trade
shows, direct mail and even using the Internet to blast email,
utilize pop-up ads and generic business websites. Brand marketing
. was considered to be a softer form of marketing that sought to
Under traditional fo . » ,
create a recognizable and hopefully positive reputation for the
of marketing, there business within the mind of the consumer. This was accomplished

two primary mett through creative advertising, sponsorships, public relations,
creating catchy tag lines, logos, etc. There are several similarities

that were us _
between these two very different forms of traditional advertising:
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http://www.direct2dell.com/
http://www.ideastorm.com/
http://www.dell.com/twitter

